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The information provided here is for informational and educational purposes and current as of the date of publication.
The information is not a substitute for legal advice. Consult your attorney for advice concerning specific situations.

Empowering Your
Locally Owned Small
Business Community

WeShopSC.com - SC's Statewide
Marketplace

2024 MASC Annual Meeting
Saturday, July 20

=2
Tz 3

Do you @ supporting LOCAL?]

What if South Carolina had its own
statewide marketplace for
small businesses?
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The Association offers services
and programs that give municipal
officials the knowledge,
experience, and tools for enabling
the most efficient and effective
operation of their municipalities in
the complex world of municipal
government.
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MAIN STREET

Main Street SC is a technical assistance
program of the Municipal Association
that assists communities as they
revitalize their historic downtowns,
encouraging economic development and
historic preservation. It guides the
organizational structure necessary to
revitalize downtowns and cities into
vibrant centers of commerce and
community.

Partners

S

Beyond Main is a cooperative
technology platform and software
provider dedicated to connecting

community and commerce
capabilities between small
businesses, residents, and visitors.

Economic development
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Main St SC Network sy

Solutions/Resources

The Digital Realm

BIG BUSINESS SMALL B.U.SINESS
+$3.5 Trillion +$2.5 Trillion
*25% = online *1.4% = online
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Statewide Marketplace

Hybrid Platform

WeShopSC uses a
national platformto
support smalll
businesses and
communities with:
o Free directory listings

o Marketplace for
streamlined
promotions

o Ecommerce

Retail

.
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o Fulfillment options
o Digital gift card
capabilities
vﬁ: L. o Reservation system
W 4 Commission Free
. small business sales
Service

channel

your brick and mortar
with digital discovery on
WeShopScC.

Whatitis...

« Digital space to enhance and
support the built environment

« Expanded marketing exposure and
reach - accessible and open 24/7

* Tool to build community connection
and commerce

Whatitis not ...
* Replacement for the built
environment
- “Setit and forgetit” tool
« A quick fix for poor business
practices or management




Launched August 2023
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10%

500+ WeShopsScCis their

only online presence

Business profiles across 50 cities

30+

Active Markets

3,000-5,000

Average Monthly Site Visitors
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Build Your Free Online Profile

phi , videos, i hour: i ials, social accounts, and more|
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Local Markets
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Local Markets
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Inman, SC
WeShopSC Marketplace

Local Markets

City of Charleston, SC
WeShopSC Marketplace

Bricks and Clicks

Top 4 Trends Influencing Unified Commerce

Online Research Rise of
Dominates “Click and Collect”

©0 0

Social Media

8 . Building Customer
Drives Traffic

Loyalty
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oOnIine Research Dominates

87% 78%

of local searches on
mobile devices result
in an offline purchase

of shoppers use multiple
channels (online and
offline) before buying

of consumers research
products online before
making a purchase

Source: Thinkwith Google

Source:Invespero
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9 Rise of Click and Collect

¥
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53%
of online shoppers

have used click-and-
collect options.

Source: Statista

70%
o
higher conversion rates

can result from click-
and-collect fulfillment.

Source: iVend Retail

20%

more is spent in-store
by customers who use
click-and-collect.

source: Infosys

e Social Media Drives Traffic

F

83%
of shoppers say social

media influences their
purchasing decisions.

Source: Sprout Social

Ooo
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acquire new customers
through social media.

Source: Constant Contact

higher return on
investment is seen by
businesses that use
social media.

Source: Social Media Examiner




o, more likely to
73 /o repurchase

of customers say a positive x

in-store experience makes

them more likely to shop

TRy more money spent
Source: Oracle Retail Source: Bain & Company

70%

increase in purchase
intent is associated
with personalized
experiences

Source: McKinsey
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Shops near Camden  Q Gift Shops Nearby

Disovery Tools

Q

Artwork Q

Fulfillment Tools

Buy Online Pick Up InStore O, Local Delivery

Q

Shipping Q




7/25/2024

Marketing Tools

Actively &
Regularly
Message

VISIT OUR @

MARKET » WESHOPSC.COM o

A

WE SHOP




Small Business
Highlight

Sneaker Shop

Limitless Sneakers, a small business
based in South Carolina, joined the
WeShopSC marketplace in September
2023. With just five products listed for

| buy online and pick up in-store options,
] they quickly gained traction. Within a
few short months, their online sales
exceeded $1,000, showcasing the
power of WeShopSC in cennecting local
businesses with customers statewide

Skl Limitless
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Small Business

Highlight
The Maker’'s Market

Maker's Market, a small boutique on the WeShopSC marketplace,
participated in an onsite WeShopSC training to learn about
technology and marketing tools for e-commerce. Upon launching
her shop. she made a sale within the first 24 hours!

Small Business
Highlight

snop i

SUCCESS STORY

$400 painting
purchased
IN STORE

§e) weShopScC.com
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Knowledge &

Resource Center

Social Media Website &
Templates Email Banners

Using Our
Templates

828 Social Med
Captions

Knowledge and
Resource Center

What's Next

Marketing Initiatives

* WIS &ETV Ads
* WeShopSC FAQ Videos

« Trainings |/ Resource Tables
* Window Wraps

o vacant storefronts

Programming Initiatives

=W~ * Square Integration
+ SCRC grant-award
e-commerce training
o E-Commerce TAin 9 counties Fall 2024:
Chesterfield, Clarendon, Colleton, Dillon,
Laurens, Lee, Marion, Marlboro,
Williamsburg

o Utilize WeShopSC resources and tools

o Spread the word
e Sign up to shop
Follow o FB: weshopsc
— INSTA: weshopsc
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Bookmark It!

- ey
South é'a?olina's
¥ /ShopLocal
Marketplace

WE SHOP

Jenny Boulware
jboulware@masc.sc

R

MAIN STREET
South Cavolina

Knowledge
an

Resource Jonathan Irick

Center

jirick@masc.sc
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